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OUR VISION

OUR MISSION

Empower communities for sustainable development

To be market leader by delivering excellence through 
innovation and capacity building of all stakeholders

FAST’s journey began nearly four decades
ago with a mission to promote
industrialization in Pakistan and contribute
towards the socio-economic uplift of fellow
citizens.

Initially our focus was on the manufacturing
of electrical Cables and Conductors under
the Fast Cables brand, which has become a
household name due to its premium
(“REAL”) quality and reliability. The
confidence reposed by architects,
engineers, and end users in the FAST brand,
led to our expansion in the Metals, PVC,
and Lights business verticals.

About Us:

Introduction

OUR BRAND PROMISE
Achieving Excellence!



Company Highlights

4 Decades of 
Experience
Established in 
1985

Robust Revenue 
Growth
5 Year CAGR at 38%

Diverse Product 
Portfolio
+10 Cable Types
+6,000 Product SKUs

CSR initiatives
Manages FLF & several other 
community welfare projects

Global Certifications
BASEC, UL, KEMA 
Gold, ISO 9001, 
14001, 45001, VEIKI-
VNL

10 Branch Offices
Outreach extends 
to whole country 

350+ Dealer 
Network 
nationwide

Fast Tasdeeq
First to launch 
SMS + QR code 
cable verification 
and mobile app

State of the Art Facilities
2 CCV Lines, Aluminum & Alloy 
Plant, 75kV Testing Lab



Corporate Timeline

Inception to expansion

Fast Cables started its
operations in 1985 with
registration as partnership
in 1998 and opening sales
offices in multiple cities

Sales & Manufacturing 
Expansion 

Multiple plant expansions
at Unit-1 and sales office
network established all
over the country

Reaching New Heights

First in Pakistan to be
KEMA Gold certified and
started the construction
of the state of the art Unit
2 facility

Market Leader Status

Largest cable manufacturer 
in Pakistan and only 
company to have 2 CCV 
lines and vertically 
integrated plant. 1985-1998

1999-2008

2009-2016

2017-2024



Product Portfolio

Cables Lights 

Metals PVC 



Product Portfolio

Building
Wires

Single Core Non-Sheathed

Single Core Non-Sheathed, Fire retardant, Halogen Free

Single and Multicore Sheathed

Industrial
Wires

Unarmored

Armored

Telecommunication
Cables

Indoor Cables

Telephone Cables Armored and Non-Armored

Control
& Instrumental Cables

Multicore, Overall Screen – Unarmored 

Multicore, Overall Screen – Armored 

Pairs, Overall Screen – Unarmored 

Pairs, Screened Pair – Armored 

Pairs, Screened Pair – Unarmored 

Pairs, Screened Pair – Armored 

LOW
Voltage Cables

KEMA Gold Type 
Test Certification

VEIKI Coveted Type 
Test Certification



Product Portfolio

Single Core
Wires

Unarmored and Armored 

Three Core
Wires

Unarmored, XPLE (Standard IEC 60502-2) 

Armored, XPLE (Standard IEC 60502-2)

Three Core Bundled
Cables (ABC)

XPLE, Without Messenger (Standard IEC 60502-2)

XPLE, With Messenger (Standard IEC 60502-2 – HD 620-S2)

Aluminium 
Conductors

All Aluminium Conductor 

All Aluminium Alloy Conductor 

Aluminium Conductor Steel Reinforced (ACSR)

Medium Voltage Cables

Bare Conductors



Product Portfolio

Indoor &
Outdoor 
Lighting 
Range



Certifications

Cables 

Lights  

Our unwavering commitment to quality assurance drives us
to continuously deliver products of the highest standards to
our customers. Our pursuit of excellence is reflected in the
achievement of leading national and international
certifications. In addition to ISO 9001, 14001, 45001
certifications, we have Pakistan Standard and Quality
Control, UL Solutions, BASEC, KEMA Gold, VEIKI-VNL, TUV,
and CE Mark. We are also certified by IEC in Lights.



Market Segments

Market
Segments

Housing Trade Industry Institutions Export 

Housing projects & 
infrastructure

Sale of products 
through network 

of distributors and 
dealers 

B2B Sales to  
Industries and 

Commercial 

Sale to institutions 
i.e. NTDC, K-

Electric, DISCOs 
and Others

Export to Middle 
East & African 

countries 



Sector Overview

Electrical Cables & Wires Industry

Estimated Market Size (PKR Bn)

~PKR 200 Billion

8-Year Industry CAGR

18%

Cottage Industry
~40%

Imported
~8-10%

Formal 
Players
~50%

Market Dynamics

98 
131 

175 182 193 

244 
270 

322 

364 

2020 2021 2022 2023 2024 2025 2026 2027 2028

Expected to increase ~2x within 5 years

Industry Size 



LME Prices Trend – Copper & Aluminum
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5 YEAR CAGR = 38%

Revenue Growth Over 5 Years 
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Profit Growth Over 5 Years 



Vertical Analysis of 5 Years 



Horizontal Analysis of 5 Years 



Profit and Loss FY-2024



Profit and Loss 1Q-2025



Future Outlook

Strategic Growth: 
• FCL is well-positioned for sustained growth, fueled by increasing demand for cables and conductors across 

sectors.
• Ongoing expansion of manufacturing facilities, utilizing IPO funds, will increase production capacity and 

incorporate advanced technologies.

Operational Excellence: 
• Focus on benchmarking operations with international best practices to enhance efficiency and quality, 

targeting export markets. 
• Achieved British Approvals Service for Cables (BASEC) certification, the first and only in Pakistan, 

showcasing compliance with global standards.

Future Focus: 
• FCL remains committed to innovation, sustainability, and excellence, aiming to capture new markets and 

support national infrastructure development.




