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DIRECTORS’ REVIEW 
 
The Directors of Media Times Limited (“MTL” or “the Company”) have pleasure in submitting their Review 
Report together with the Interim Financial Statements of the Company for the nine months ended March 
31, 2026. 

 
Financial & operational Overview 
 
The Company has delivered a significantly improved financial performance during the nine months ended 
March 31, 2026. Net profit after tax for the period stands at Rs. 741.767 million as compared to a profit of 
Rs. 28.854 million in the corresponding period of the prior year, reflecting an extraordinary turnaround 
driven by strategic asset monetization and improved operational efficiencies. 
 
Detailed results of the Company for the period are disclosed in the financial statements accompanying this 
report; however, highlights for the period are as follows. 
 

           

Particulars March 2026 March 2025 

 (Rs. in Millions) (Rs. in Millions) 

Turnover 140.929 112.996 

Cost of Production (47.485) (49.166) 

Gross Profit 93.443 63.830 

Administrative & Selling Expenses (37.122) (35.018) 

Finance Cost (35.625) (52.007) 

Other Income 872.157 53.462 

Profit Before Tax 892.854 30.267 

Taxation (151.086)                    (1.41) 

Profit After Tax 741.767 28.854 

EPS – Basic & Diluted (Rs.) 4.15 0.16 

 
 
Turnover for the nine months period increased to Rs. 140.929 million from Rs. 112.996 million in the 
comparative period, representing a growth of approximately 24.7%. This improvement was driven primarily 
by stronger advertising revenues, particularly from direct corporate clients, as the Company continued to 
reduce its reliance on agency-driven business. 
 
Cost of production declined to Rs. 47.485 million from Rs. 49.166 million in the corresponding period, 
reflecting the benefits of rationalizing resource-intensive print operations and improving production 
efficiencies under the Company's ongoing digital transformation strategy. 
 
Gross profit accordingly improved to Rs. 93.443 million from Rs. 63.830 million, marking an increase of 
approximately 46.4% year-on-year. 
Other income for the period amounted to Rs. 872.157 million (March 2025: Rs. 53.462 million), which 
principally comprises a gain arising from the disposal of certain brand assets. 
Basic and diluted earnings per share for the nine months ended March 31, 2026 stood at Rs. 4.15 (March 
2025: Rs. 0.16). 
Additionally, pursuant to a Company-wide agreement dated 26 December 2025, the Company disposed of 
certain brand assets, including print media businesses, for a consideration of Rs. 860 million, supporting 
liquidity management and strategic business repositioning. The Company’s promoters have also extended 
their support to meet working capital requirements, ensuring operational continuity and financial stability. 
 
Future Prospects: 



During the period, the Company continued its strategic transition from resource-intensive print operations 
towards a digital-first media model. In line with this strategy, selected non-core print products and related 
digital assets were rationalized to optimize the cost structure and enable efficient allocation of resources 
towards digital content development and audience engagement. 

The Company has further strengthened its flagship Sunday Times brand as a key revenue stream 
through digital monetization channels, including digital advertising, sponsored content, paid assignments, 
and strategic brand collaborations. The Company’s digital platforms, comprising its website and social 
media channels, have shown encouraging growth in user engagement and improved margin potential, 
supporting long-term sustainability. 

In order to capitalize on emerging opportunities in the digital advertising space, the Company has also 
expanded its presence through a Web TV platform via its YouTube channel. The platform offers 
diversified content across lifestyle, news, fashion, and sports segments, with revenue streams expected 
from advertising, sponsored content, brand endorsements, and content partnerships. 

Furthermore, the Company has invested in establishing an in-house digital production studio to enhance 
operational efficiency and diversify revenue streams through commercial productions, influencer 
collaborations, and content creation services for corporate and fashion industry clients. 

In line with its long-term strategic vision, the Company has initiated diversification into the real estate 
sector. During the period, the Company has made an investment in the share capital of Pace Barka 
Properties Limited in accordance with the approvals granted by the members and subject to terms and 
conditions approved by the Board. 

The said investment represents a strategic step towards expanding the Company’s business portfolio and 
exploring opportunities in the real estate sector. The Company will continue to evaluate the performance 
of this investment and may consider further strategic actions, including enhancement, in line with its 
overall investment objectives. 

Overall, these initiatives are expected to strengthen the Company’s financial performance, improve 
liquidity, and support sustainable long-term growth through digital transformation and strategic 
diversification. 
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