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MFFL DISCLAIMER

* THIS PRESENTATION IS NOT AN OFFER OR SOLICITATION OF AN OFFER TO BUY OR SELL ANY
SECURITIES OR ANY INVESTMENT

* Mitchell’s Fruit Farms Limited (MFFL) has prepared this presentation in good faith, however, no
warranty or representation, express or implied is made as to the adequacy, correctness,
completeness or accuracy of any numbers, statements, opinions or estimates, or other
information contained in this presentation.

* The information contained in this presentation is an overview, and should not be considered as
the giving of investment advice by the company or any of its shareholders, directors, officers,
agents, employees or advisers. Each party to whom this presentation is made available must
make its own independent assessment of the company after making such investigations and
taking such advice as may be deemed necessary.

* Where this presentation contains summaries of documents, those summaries should not be
relied upon and the actual documentation must be referred to for its full effect.

* This presentation may include some “forward looking statements”. Such forward looking
statements are not guarantees of future performance and may involve risk of uncertainties.
Actual results may differ materially from these forward looking statements.
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MITCHELL'S EVOLUTION
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VISION & MISSION

Vision

While we continue to serve our corporate purpose of providing value to our
shareholders, we also recognize our responsibility to other stakeholders. We believe that
the development of our employees, the protection of our environment and dealing fairly

with our suppliers is essential for the future success of our company, our community and
our country.

Mission

Mitchell’s strives to continue to win the hearts and minds of our consumers by
delighting them with healthy and delicious products for every occasion, as it has been
doing for generations.



CORE BUSINESS SEGMENTS

Jam, Jellies &

Marmalade
N o | Ketchup & Sauces
- |

Chocolates

Pastes & Purees

Seasonings
Ready to Cook
Ready to Eat
Chutneys

CHILLI

GARLIC SAUCE

Sugar Confectionery
Squashes
Mayonnaise
Pickles
Recipes




KEY CERTIFICATIONS & AWARDS

FSSC 22000

MITCHELLS.
BEST
EXPORT BRAND

EXCELLENCE
; ACKNOWLEDGED
AND REWARDED

BUREAU VERITAS

Certification

FSSC 22000

CERTIFIED Export Award
HALAL (1@
ISLAMIC FOOD AND NUTRITION H 1 ) ,, PSQCA @
® COUNCIL OF AMERICA i1 B y 8
Halal Certification-IFANCA Pak!,stan Standgrds
UKAS
QUALITY
Brand of the Year MANAGEMENT

Certification for Export to US Award - 2020 ISO 9001 -2015
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MITCHELLS.

Financial info 2022-2023 @

» Despite the challenging economic conditions in 2022-23, which included a depreciating
currency and high inflation, the company began to recover from its previous year's losses.
This was achieved by focusing on profitable business rather than volume expansion, and by
optimizing costs to make the company more efficient and sustainable.

* During the period, two sponsors extended fresh loans of PKR 91Million to the company. The
sponsors remain committed to being financially supportive to the company.

« The Company with revised pricing strategy was able to record a revenue growth of 9.47%
while the gross profit margin improved to 23.78%.

» Further remedial measures included reduction in Administration by 18% and Marketing
costs by 19% with the help of a focused approach towards cost controls.
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Financial info 2022-2023 @

» Finance costs immensely increased due to exceptional increase in KIBOR rates during the
year. Also, the availability of Export Refinance remained scarce.
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Financial info 2022-2023 @

EQUITY AND LIABILITIES June 30, June 30,
Share Capital and Reserves 2023 2022
Authorized share capital Note  Rupees Rupees
40,000,000 (2022: 40,000,000) ordinary ASSETS
shares of Rs. 10 each 400,000,000 400,000,000
Issued, subscribed and paid up capital 14 | 228,750,000 228,750,000 Non Current Assets
Reserves 15 | (85,008,937) (25,813,586) Property, plant and equipment 4 |622,300,506| | 668,003,802
Intangible assets 65 | 30,360,731 26,685,668
Non Current Liabilties U Bioogial assets 6 | 2444402l | 1550000
Long term finances - secured 16 - - Long term deposits 7 1,024,780 1,641,643
Deferred grant 17 - -
Deferred liabilties 18 | 141,008,335| | 135,741,601 656320410 697,770,903
Deferred taxation 19 - - Current Assets
141,008,335 135,741,601 Stores and spares 8 57,671,706 45,661,600
gﬁrrentt ‘I)_éa;:‘?ilitie? ey a2 —— Stock in trade 0 |5620,738,674| | 430,066,204
ren on of non-current liabiliies = V74, Trade debts 10 | 191,864,303 | 202,059,716
Trade and other payables 21 [ 668,566,008| | 709,440,700 Advances, deposits, prepayments and other recevable 11 | 64,123,643| | 127,526,438
bl gtiobl ol kgl sl 2 I | St Income tax recoverable - net 12 | 108613.307| | 118,506,475
Accrued finance cost 47,309,572 12,848,666 Cash and bank balances 13 | 21,312106| | 21,624,400
Unclaimed dividend 1,012,754 1,012,754
1,335,770,849  1,305,336,810 064213828 046,243,022
Total Equity and Liabilities 1,620,534,247  1,644,014,826 Total Assets 1,620,534,247  1,644,014,826




Financial info 2022-2023

Revenuse
Cost of sales
Gross profit

Selling and distribution expenses

Operating profit / (loss)

Other operating expoenses
Finance cost
Other income

Loss bafore Taxation
Taxation

Net Loss for the Year

Loss per Share - Basic and Diluted

26

27

28

283

For the year For the year
ended ended
June 30, June 30,
2023 2022
Rupees Rupees

2,724 630,800

(2,076,814,684)

2,4806,201,011

(2,296,470,632))

648,116,208

183,820,379

(187,798,148)

(444 878,6650)

(227,877 ,008)

(6486,2650,088)

(632,676,768)

(774,128,088)

16,430 408

(63,063,023)
(86,083,167)
107,686,416

(680,307,707)

(16.,884,6086)
{56,880,831)
47,065,036

(26,612,266)

(33,2865,040)

(686,177,808)

(35,760,231)

(66,167 208)

(821,677,0309)

(2.69)

(27.19)




Financial info — The way forward @
* In addition to continuing the strategy of focusing on profitability in our core local
business, the Company under the guidance of the Board, is keen to expand export sales

and its B2B business, especially utilizing the excess pulping capacity available.

* |In view of the continuous inflation & rising costs of input, prices have been rationalized
in order to optimize margins on a timely basis.

* Focus on profitable sales and high margin products. Categories with low profit margins
are to be reduced & eventually discontinued.

e Relaunching of products with improvements that Mitchels was originally known for.

* Strong control over wastages and product returns
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Financial info — The way forward s

e The company is totally focused towards bringing production efficiencies, quality
improvements and innovation and the management is working rigorously to enhance
operations in an efficient and robust manner. At the same time, we are also working to
enhance secondary sales and our customer outreach both locally as well as
internationally.

e OQur product portfolio and “Mitchell’s Brand” still maintain a very strong franchise among
consumers and the management and the BoD have full faith on the opportunities and
potential of the Company.
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